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SO, A GUY WALKS INTO A BAR…

THRILLIST AND TOUCHTUNES PARTNER TO CREATE “THRILLIST IN-VENUE” – A FULL-FUNNEL CROSS-PLATFORM ADVERTISING SOLUTION 

New Initiative Connects Brand Marketers To Valuable In-Venue Audience
NEW YORK, NY (October 16, 2014) – Thrillist Media Group (TMG), the leading men’s digital media company and TouchTunes, the largest in-venue entertainment and engagement platform in North America, have partnered to create a first-of-its kind cross-platform ad solution that runs across mobile, web, social, email and now across TouchTunes’ network of 60,000 bars and restaurants throughout the U.S. 
Thrillist In-Venue, created specifically with beer, spirits and QSR advertisers in mind, extends a brand’s reach with a marketing solution that starts on Thrillist’s digital platforms with custom content and native placements designed to drive advertiser brand awareness, perception and buying intent. It then culminates on TouchTunes with an in-venue version of the Thrillist custom content that provides patrons with specific brand recommendations to drive in-venue purchases. 

“Thrillist In-Venue is a natural extension of the TMG brand as we’ve been recommending what to eat and drink locally for nearly a decade,” said Thrillist Media Group co-founder & CEO Ben Lerer. “Over the last few years, we’ve also been perfecting our ability to ‘storysell’. We do this by creating custom content on our media properties that we prove leads to a lift in perception and likeliness to purchase by having a call to action to buy that merchandise via our commerce businesses. Thrillist In-Venue accomplishes the same goal for our beer, spirits and QSR clients – a full funnel solution that reaches guys before they know where they'll be drinking all the way through the moment they’re deciding what to order.”  

“With a highly engaged audience of millions of users nationwide, our footprint of digital interactive screens will offer advertisers the unique ability to present Thrillist branded content in-venue, hitting the right consumer at the right time,” added TouchTunes COO, Jim Wilson. 
TMG is digital media company sitting at the intersection of content and commerce that reaches more than 12 million millennials daily and provides them with targeted recommendations for how to best spend their time and money. TouchTunes is the largest on-premise interactive engagement platform with a growing audience of over 25 million nationwide. Both brands will collectively work to reach the right consumers at scale (O&O and external) to start the conversation for a brand to drive POS.
About Thrillist Media Group:
Thrillist Media Group (TMG) is obsessed with helping guys live fun lives and reaches over 12 million of them across the globe, every single day. Seamlessly blending content and commerce, TMG digs deep to inform guys how to best spend their time and money across the lifestyle categories they care about most. The TMG family consists of three brands: food, drink and travel property Thrillist; tech-meets-lifestyle site Supercompressor; and style and grooming destination JackThreads.

About TouchTunes
TouchTunes is the largest in-venue interactive music and entertainment platform, featured in over 71,000 bars and restaurants across North America and Europe. Our platform provides location-based digital solutions that encourage social interactions through shared experiences.  Music is at the core of TouchTunes’ experience with millions of songs played daily across the network and a mobile app that lets users find nearby jukebox locations, create playlists, and control the music in-venue directly from their phone.  The mobile app is available on the iOS and Android platforms and has been downloaded over 2.8 million times.  TouchTunes' award-winning products and services also offer additional social entertainment applications including an integrated photo booth and the first fully licensed commercial karaoke system.  Our network also serves as a highly scalable engagement platform that provides powerful advertising and promotional opportunities for consumer brands. Tanjarine, a new extension of the TouchTunes platform, is a revolutionary, integrated dining and entertainment experience that allows guests to place orders, play games and music, and pay their bill, all from portable tablets made available at their table.  TouchTunes is headquartered in New York City, with offices in Chicago, IL, Mountain View, CA, Montreal, Quebec and London, U.K.  Visit us at www.touchtunes.com.
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