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JACKTHREADS HIRES FORMER HEAD OF GAP MEN’S GLOBAL DESIGN, TONY KRETTEN, AS CREATIVE DIRECTOR

Kretten to Lead the Creation of JackThreads’ First 
Self-Named Vertical Brand
NEW YORK, NY (April 21, 2015) – Thrillist Media Group is excited to announce the appointment of Tony Kretten as Creative Director of Commerce. Tony will oversee the creative direction of the continued evolution of JackThreads, as well as lead the creation and design of the company’s first self-named vertical brand, set to launch this fall. The new line will feature best-in-class core essentials of a guy’s wardrobe – bookended by trend pieces, all with a cutting edge twist and all at great prices.
Kretten brings more than 20 years of design and branding experience to Thrillist Media Group, most recently as the Head of Gap Men’s Global Design. During his 13-year tenure at The Gap, Tony was the design lead responsible for working with Bono to launch the (RED) collection; oversaw the re-launch of the iconic 1969 brand; and was instrumental in The Gap’s partnership with GQ and their “Best New Menswear Designers in America” campaign. Prior to working at The Gap, Kretten was the Design Director for Structure and led the brand’s transition into Express Men’s, as well as the Design Director for Guess Jeans Men’s. 
A few months ago, Thrillist Media Group hired President of Commerce Mark Walker who had worked with Kretten for more than a decade as the Head of Men’s at The Gap. 

“I’ve had the pleasure of working with Tony in the past on a bunch of successful initiatives and when it came time to find someone for this role, I thought of him immediately. We’re excited to bring that same magic to TMG – a company that even as it’s grown has remained so nimble and will allow us to fully take advantage the potential of the team,” said Mark Walker, President of Commerce at TMG. “Tony is a true creative, but also understands the importance of achieving a balance between trend and what’s sellable. He’s the perfect guy for the job and I can’t wait to witness his impact on the company over the coming months.” 
“There is a white space in the marketplace for a brand like JackThreads to occupy and a huge opportunity to be that one-stop destination for young, everyday, real guys. I’m looking forward to helping to push that vision forward,” said Kretten. “Thrillist Media Group is the future of how e-commerce businesses communicate with their customers and I want to be a part of building a company of the future.”
About Thrillist Media Group:

Thrillist Media Group (TMG) is obsessed with helping guys live fun lives and reaches over 15 million of them across the globe, every month. Seamlessly blending content and commerce, TMG digs deep to inform guys how to best spend their time and money across the lifestyle categories they care about most. The TMG family consists of three brands: food, drink and travel property Thrillist; tech-meets-lifestyle site Supercompressor; and style destination JackThreads.
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