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THRILLIST LAUNCHES CHARLOTTE EDITION
NEW YORK, NY (May 6, 2015) – Thrillist Media Group (TMG) is excited to announce the launch of Thrillist Charlotte. The latest city edition from the leading men’s digital lifestyle brand will arm the people of Queen City with a wealth of knowledge about where to eat, drink and generally enjoy the city to the fullest. Charlotte’s diverse culinary scene makes Thrillist’s forthcoming presence as natural as things get.  
With local editions in over 30 cities across the U.S. and Europe, Thrillist has been arming guys everywhere with the info they need to live the most fun lives possible for a decade. Thrillist has already shown an interest in Charlotte’s food and drink scene, having recently written a national piece on the city, Where The Locals Eat and Drink in Charlotte, as well as included the city in its round-up of the 16 Southern Chains the Rest of the Country Needs. 
"We've got an awesome team of local contributors that live and breathe all things Charlotte," said Ben Robinson, editorial director of Thrillist. "They know the city inside and out and they're ready to bring our readers the best – from our picks of the best up-and-coming breweries to can’t-miss restaurant openings.”

About Thrillist Media Group:

Thrillist Media Group (TMG) is obsessed with helping guys live fun lives and reaches over 15 million of them across the globe, every month. Seamlessly blending content and commerce, TMG digs deep to inform guys how to best spend their time and money across the lifestyle categories they care about most. The TMG family consists of three brands: food, drink and travel property Thrillist; tech-meets-lifestyle site Supercompressor; and style and grooming destination JackThreads.
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